
Logo Lesson Ideas
Starter Show students a selection of different company logos, some very well-known and some less

well-known. Explain what a strapline* is and give an example. Ask students if they can think of

straplines for the logos from the site.

Take students through the Client Focus section of the Merrill Lynch principles, so that they

realise how this would be important in their role as marketing experts in the scenario they are

about to look at.

10

One Ask students: How important is the strapline? What does it do for marketing? What does it fix

in the heads of the buyers? Does it influence buyers?

10

Two Read the following scenario to the students:

The tennis racket company Strings have come up with a new thin and lightweight

racket. They think it is so unique that they want to market it under a different name and

image from the rest of their range. It uses a strong alloy and carbon fibre and uses a

new revolutionary hollow string. They want to market it particularly to young people as

a totally new concept in rackets.

5

Three Ask students to work in pairs and alternately tell each other the best points of the new racket. 5

Four Refer students to the company profiles on The Enterprise Zone, and ask them to look at why

they chose their logos.

Ask them to work in pairs to come up with a new brand name and logo for the new racket.

Then ask them to draw the logo and make sure the brand name is a part of the logo.
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Five Students work in pairs to design a full page advert for Strings to use in a sports magazine.

Ask them to make sure they use the new logo and strap line as well as the name of the main

company.

Remind students to make sure they link the new ideas of the racket with the new brand and to

remember their audience is young people and that Strings want their new racket to be a

market leader.

15

Plenary Ask the pairs to present their ideas to another pair. They need to make sure they explain how

their branding fits the new ideas that Strings have and how it will attract the right audience.

Ask students to give constructive feedback to the other pair saying how they think they have

succeeded and how they might improve.

5

Extension/

Home learning

Merrill Lynch interactive activity. Ask the students to complete the activity which is about

a new design of jeans. Ask them to think about the questions: How important is a new brand

in global selling? What difference does a brand name make? Share answers in the next class.

* A strapline is a simple and memorable phrase to accompany a logo or brand, that communicates a product’s appeal.

If effective, it should become an important part of its image. Also called slogan, tag line, or catch line.
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