
CREATING A GOOD QUESTIONNAIRE

1. Ask about 5 to 10 questions.

2. Ensure you ask at least one question about each of the 4 Ps (Price, Product, Promotion, Place).
3. Ensure your questions are clear and unbiased.
4. Ensure most questions are closed (i.e. answers are offered and the person chooses the answer rather than writing it from scratch). One open-ended question may be asked.
5. Ask some questions that require people to prioritise, e.g. list the following in order from 1-5.
6. Ask the right people to answer the questionnaire – people who are interested in buying your goods/services.
7. Decide on the size and nature of the sample e.g. 50 people with a mix of male/female, and of all ages.
8. Decide how to complete the questionnaire – the best method is to work in person with another person. People are reluctant to return questionnaires otherwise.
9. Collate your answers in detail and use the data to create tables and graphs before discussing the findings with the rest of the team.
10. Remember to thank the individuals who have agreed to answer your questionnaire.
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