
	Brand

What is a brand?

· The identity of a business or product

· Needs to be unique

· Strong brands can be sold for higher prices. 
1. Think of a name for your Brand
2. You need to create a slogan that sums up your brand – in a few words
The slogan must…
· be short

· be interesting

· attract the attention of the people you’re targeting

· make the product sound good!

Here are some examples of effective slogans

“Don’t shop for it, Argos it” (Argos)  “Once you pop you can’t stop” (Pringles) “It’s good to talk” (BT) “Soft, strong and very long” (Andrex)


	Character

Many products have a character on the cover. What character would best suit your product?

What type of character?

What image do you want to create?

Who are you targeting with the character?

Things to consider: 

Colour? 

Size? 

Logo? 



	Marketing

Marketing is

· How businesses advertise and sell their goods to the public. 
· It can be

· A television advert

· ‘Bill boards’

· Sponsorship

· Special offers (2 for 1)

· Posters

Draw up a poster to advertise your product.
What information is needed on the poster? Be sure to incorporate everything your team has created, and show what makes your idea different/innovative
Colour? Slogan/Tag line? Images?
Size? Picture? Photographs?
Logo? Words? Price?



	Packaging

Use the template to create a box or package for your product.

You will have to consider what packaging is most suitable for your product.

What information do you need to create the packaging?
Colour? Slogan?
Size? Picture?
Logo? Words? Price?




	Presentation

Everyone in the group must give a presentation on their task explaining what they’ve done and what they’ve created.

Each presentation will last 30 seconds

What do you need to say? Prioritise. What are the important things? You must justify your decisions.


	Logo
Why is a Logo needed?

A logo is part of the ‘branding’ 

Sometimes people recognise a product from its logo


	Evaluation
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